USA+4 More DMAs - P18+ who Used DAIRY QUEEN One or More Times in the past 30 days!
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Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
MINNEAPOLIS-ST. PAUL, ST. LOUIS,
CINCINNATI, and WEST PALM
BEACH DMA P18+ who Used
DAIRY QUEEN One or More Times
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Quick service restaurants used past 30 days: Dairy Queen




9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 48.7 years old
(.1% younger than average) and have a $93,227 (2.3% lower than average) annual household income.
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16.2% or 628,263 of MSP DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 50.3 years old
(3.1% older than average) and have a $108,126 (1.9% lower than average) annual household income.
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16.3% or 410,051 of STL DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.

)m STl Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 51.2 years old

(3.8% older than average) and have a $98,377 (2.% lower than average) annual household income.
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9.1% or 175,948 of CIN DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 47.9 years old
(1.7% younger than average) and have a $109,191 (8.8% higher than average) annual household income.
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4.1% or 77,605 of WPB DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 47.9 years old
(9.8% younger than average) and have a $90,798 (10.8% lower than average) annual household income.
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 20.4% less likely
to be a college graduate, .9% more likely to work full-time, 12.6% more likely to be married, 19.4% more
likely to be a parent of 1 or more children under
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16.2% or 628,263 of MSP DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 day
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 19.9% less likely

to be a college graduate, 10.7% less likely to work full-time, 10.6% more likely to be married, 11.8%
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»—STL

16.3% or 410,051 of STL DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 8.% less likely to
be a college graduate, 1.4% more likely to work full-time, 20.4% more likely to be married, 12.9% more
likely to be a parent of 1 or more children under 1
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9.1% or 175,948 of CIN DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 12.6% less likely
to be a college graduate, 3.4% more likely to work full-time, 6.8% more likely to be married, 9.8% less
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4.1% or 77,605 of WPB DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 32.7% less likely

to be a college graduate, 45.2% less likely to work full-time, 7.6% less likely to be married, 74.8% more
likely to be a parent of 1 or more children under
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 4.1% more likely to
own their home, 5.5% more likely to own a higher valued home, 16.% more likely to have a single-family

home, 25.2% more likely to have a dog.
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16.2% or 628,263 of MSP DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 da
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 4.% more likely to

own their home, 1.% more likely to own a higher valued home, 8.2% more likely to have a single-family
home, 7.6% less likely to have a dog.
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16.3% or 410,051 of STL DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.

>, Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 9.3% more likely to
g own their home, 9.8% more likely to own a lower valued home, 9.% more likely to have a single-family

home, 13.1% more likely to have a dog.
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9.1% or 175,948 of CIN DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 11.9% more likely
to own their home, 3.9% more likely to own a higher valued home, 11.7% more likely to have a single-
family home, 55.5% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older ¢ Pets in Home:Adults 18 or older

Single Family House (unattached)

OwnaDog g
Townhouse or attached Home 57%
3.4%
3.3%
Condominium OwnacCat g
4.9%

7.4%
3.3% 4.2% 4.6% Apartment
EEUN ss27 | %
Other Own Second Home | \obile Home or Manufactured i 5.6% (Own other type of Pet
or Real Estate
Home
Property 4.6%
» who Used DAIRY QUEEN One or More Times in the past 30 days mCiN # who Used DAIRY QUEEN One or More Times in the past 30 days mCIN = who Used DAIRY QUEEN One or More Times in the past 30 days =CIN

f! Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

Home Loans: Adults 18 or older

who Used DAIRY QUEEN One or More Times inthe...

N

<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K S500K-$750K  $750K-S1M S1VH Home Refinanced  Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Used DAIRY QUEEN One or More Times in the past 30 days mCIN Mortgage Improvement  Outright (No
CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 187 Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Quick service restaurants used past 30 days: Dairy Queen




4.1% or 77,605 of WPB DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 14.8% less likely to
own their home, 3.7% more likely to own a lower valued home, 13.4% less likely to have a single-family
home, 11.2% more likely to have a dog.
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 7.8% more likely to
look up D-I-Y advice online, .8% less likely to always vote in local elections, 6.9% more likely to belong to a

gym, 5.% less likely to fly domestic past
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to a gym, 1.6% less likely to fly domestic p

16.2% or 628,263 of MSP DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 3.4% more likely to
look up D-I-Y advice online, 6.9% more likely to always vote in local elections, 15.7% more likely to belong
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to a gym, 10.8% less likely to fly domestic

16.3% or 410,051 of STL DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.

Yo Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 12.9% more likely
to look up D-I-Y advice online, 5.3% less likely to always vote in local elections, 12.9% less likely to belong
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9.1% or 175,948 of CIN DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 3.8% less likely to
look up D-I-Y advice online, 4.4% less likely to always vote in local elections, 42.9% more likely to belong to

a gym, 8.7% more likely to fly domestic p
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4.1% or 77,605 of WPB DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 30.2% more likely
to look up D-I-Y advice online, 25.8% less likely to always vote in local elections, .4% less likely to belong to
a gym, 1.4% more likely to fly domestic p
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Past 30-days QSR Users: Adults 18 or older

A e
:

Casinos past yr., 34.8% more likely to smoke cigaret

9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 19.9% more likely to
use QSRs past mo., 16.7% more likely to use Sit-Down Restaurants past mo., 34.4% more likely to use
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Past 30-days QSR Users: Adults 18 or older
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past yr., 14.4% less likely to smoke cigarett

16.2% or 628,263 of MSP DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 15.9% more likely to
use QSRs past mo., 6.6% more likely to use Sit-Down Restaurants past mo., 13.5% more likely to use Casinos
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Quick service restaurants used past 30 days: Dairy Queen
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Past 30-days QSR Users: Adults 18 or older
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4 times 11.1%

0%
10.8%
«d1 /0

10times or more

past yr., 1.8% less likely to smoke cigarettes

16.3% or 410,051 of STL DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 16.5% more likely to
use QSRs past mo., 13.% more likely to use Sit-Down Restaurants past mo., 5.1% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older

2 times
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10times or more

= who Used DAIRY QUEEN One or More Times in the past 30 days
Total Monthly QSR Users:
100.0% 86.9%

mCIN

Avg. Monthly QSR Meals:

9.1% or 175,948 of CIN DMA Adults 18 or older Used DAIRY QUEEN

Casinos past yr., 66.% more likely to smoke cigarette

Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 15.% more likely to
use QSRs past mo., 19.7% more likely to use Sit-Down Restaurants past mo., 20.3% more likely to use

One or More Times in the past 30 days.
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Past 30-days QSR Users: Adults 18 or older

:_7‘ kl;

1time

2 times

3 times

4 times
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Hﬂw

10.4%
®= who Used DAIRY QUEEN One or More Times in the past 30 days

Total Monthly QSR Users:
100.0% 75.9%

uWPB

Avg. Monthly QSR Meals:

4.1% or 77,605 of WPB DMA Adults 18 or older Used DAIRY QUEEN

Casinos past yr., 79.8% more likely to smoke cigaret

Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 31.7% more likely to
use QSRs past mo., 27.1% more likely to use Sit-Down Restaurants past mo., 33.1% more likely to use

One or More Times in the past 30 days.
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 1.3% more likely to
have a 401K, 45.7% more likely to have an Auto Loan, 10.2% less likely to Invest/Trade Stocks Online, 17.%
more likely to pay with their Debit Card.

Emﬁ?‘l’nvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 117,183,867 44.7%

15.1%
14.7%
Money Market Funds 13 6%
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Other (Crypto / NFTs / Metals, etc.) 9 ;;‘0%

9.8%
15.6% ﬂ 6.3% 5% 65% g

529 Plan / College Savings Plan  premes "0 Checking Debitor ATM  Savings  CreditCard  Oniine Mobile  OnlineBil  Home  Awtoloan  Money Certficates of Studentloan Personal Loan Refinanced  Home
— Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 18‘7‘::6 Account Mortgage l:;:‘._: [‘”ﬁe
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Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

T ition Servi .
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%
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7.6% 6.8%
3.1% 4.0%

GooglePay  American  Store Credit  Discover  SquareCash Facebook Samsung Pay
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Divorce / Family Attorney 0% Express Card Messenger
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16.2% or 628,263 of MSP DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.

Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 12.7% less likely to
have a 401K, 38.9% more likely to have an Auto Loan, 23.3% less likely to Invest/Trade Stocks Online, .2%

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
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11.8%
11.1%
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 who Used DAIRY QUEEN One or More Times in the past 30 days uMSP

more likely to pay with their Debit Card.
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16.3% or 410,051 of STL DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 8.3% more likely to

have a 401K, 11.4% more likely to have an Auto Loan, 1.9% more likely to Invest/Trade Stocks Online, 11.6%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
16.0%
13.8%
s
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IRA (Individual Retirement Account)
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Mutual Funds

Money Market Funds

Bonds
Other (Crypto / NFTs / Metals, etc.)
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more likely

9.1% or 175,948 of CIN DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 27.2% more likely to

have a 401K, 72.4% more likely to have an Auto Loan, 50.5% more likely to Invest/Trade Stocks Online, 6.1%

to pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older
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Adults

more |

4.1% or 77,605 of WPB DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.

18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 18.9% less likely to

have a 401K, 8.2% more likely to have an Auto Loan, 32.1% less likely to Invest/Trade Stocks Online, 24.5%

ikely to pay with their Debit Card.

Investments Owned: Adults 18 or older
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 2 hours,
58 minutes and 13 seconds each week with All Forms of Media.

85.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 2 minutes each
week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 21
hours, 41 minutes and 2 seconds each week with All Forms of Media.

88.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 58 minutes each
week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 9 hours,
27 minutes and 27 seconds each week with All Forms of Media.

83.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 19 minutes
each week listening to All Local AM/FM Radio, representing 7.5% of totaltime spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 22
hours, 16 minutes and 40 seconds each week with All Forms of Media.

92.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 45 minutes
each week listening to All Local AM/FM Radio, representing 8.6% of totaltime spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 7 hours,
5 minutes and 26 seconds each week with All Forms of Media.

88.3% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 9 hours and 25 minutes
each week listening to All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 8 hours,
51 minutes and 7 seconds each week with All Forms of Ad-Supported Media.

82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Med
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Quick service restaurants used past 30 days: Dairy Queen



Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 4 hours,
17 minutes and 39 seconds each week with All Forms of Ad-Supported Media.

83.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 15
hours, 3 minutes and 10 seconds each week with All Forms of Ad-Supported Media.

79.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 6 hours and 54 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 0 hours,
20 minutes and 3 seconds each week with All Forms of Ad-Supported Media.

89.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 12 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Med
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Supported Media: Adults 18 or older
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 13
hours, 53 minutes and 50 seconds each week with All Forms of Ad-Supported Media.

84.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 8 hours and 7 minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local
AM/FM Radio for an avg. of 63.4 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Medja)
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 7 hours and 28 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local
AM/FM Radio for an avg. of 62.5 minutes/day. (Local Radio delivers 11.7% of Time with Ad-Supported M

>dia.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 9 hours and 0 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local
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| Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 10 hours and 20 minutes each day with All Forms of Ad-Supported Media. 89.5% listen to Local
AM/FM Radio for an avg. of 70.3 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported M
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| Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 8 hours and 50 minutes each day with All Forms of Ad-Supported Media. 84.8% listen to Local
AM/FM Radio for an avg. of 73.4 minutes/day. (Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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19,663,511 or 82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week AILr igmdio (Persons & % Reach): Adults 18 or older
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525,049 or 83.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day
representing 37.3% of all time spent daily with Ad-Supported Audio.
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326,250 or 79.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30

}y& STl days listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day
representing 41.1% of all time spent daily with Ad-Supported Audio.
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[ 157,394 or 89.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day
representing 47.1% of all time spent daily with Ad-Supported Audio.
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65,800 or 84.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 73.4 minutes every day
representing 38.7% of all time spent daily with Ad-Supported Audio.
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19,663,511 or 82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Audio.
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525,049 or 83.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day
representing 37.3% of all time spent daily with Ad-Supported Audio.
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326,250 or 79.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day
representing 41.1% of all time spent daily with Ad-Supported Audio.
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157,394 or 89.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day
representing 47.1% of all time spent daily with Ad-Supported Audio.
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‘ 65,800 or 84.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 73.4 minutes every day
representing 38.7% of all time spent daily with Ad-Supported Audio.
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19,663,511 or 82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
Pop Contemporary Hit Radio, Classic Hits, and Classic Rock.
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525,049 or 83.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Pop Contemporary
Hit Radio, Adult Contemporary, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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326,250 or 79.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Adult
Contemporary, Classic Rock, and News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

{averoge Week)
Classic Hits

New Country

Classic Rock
News/Talk/Information
Adult Contemporary

Adult Hits

Alternative

Urban AC

Hot AC

Pop Contemporary Hit Radio
Christian Adult Contemporary
All Sports

Country

3T — 7
_arm
M_;n
R e
FOE — T
R

= who Used DAIRY QUEEN One or More Times in the past 30 days

Totmi persons:

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

=

who Used DAIRY QUEEN
One or More Times in the
past 30 days

mSTL

% Time Spent:
l‘ ’ i.!.

2.1%

averoge pay)

Pop
Contemporary
Hit Radio New Country

232

Adult
Contemporary

214
Contemporary Adult Hits

Classic Hits i 227

All Sports
21.2

News/Talk/In
formation
22.6

All Sports
296

Classic Rock
294

Adult Hits
285

Christian Adult o Ac

Country
251

News/Talk/In
New Country formation
259 243

Classic Hits
25.4

Pop

Contem

Adult porary
Contem Hit

porary Radio
239 234

Urban AC

223

= who Used DAIRY QUEEN One or More Times in the past 30 days

mSTL

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

5 Time Spent:

(averoge week)
Classic Hits

New Country

Classic Rock

Adult Contemporary
Adult Hits
News/Talk/Information
Alternative

Urban AC

Hot AC

Pop Contemporary Hit Radio
All Sports

Country

Album Adult Alternative

STL

= who Used DAIRY QUEEN One or More Times in the past 30 days

Toml persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who Used DAIRY QUEEN STL
One or More Times in the
past 30 days

= STL

Scarborough R2 2025: Aug24-Jul25 Qual Intab 312

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Taverage Doy

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

a New Countr
Classic Rock 232 Y

Urban AC
Urban AC 954

30

Adult
Contemporary

214
Adult Hits

Classic Hits. 237

27.0

All Sports
212

News/Talk/in |
formation
22,6 16.3

Album Adult
Alternative Alternative
26.2 24.4

Country

All Sports
296

Classic Rock
294

Album Adult
Alternative
28.7

Adult Hits

Country
25.1

News/Talk/In
New Country formation
259 243

Classic Hits
25.4

Pop

Contem

Adult porary
Contem Hit
porary Radio
239 234

Urban AC

= who Used DAIRY QUEEN One or More Times in the past 30 days

Quick service restaurants used past 30 days: Dairy Queen

mSTL

soefa.ai

* Share of Everything

for Anything _




I
——

157,394 or 89.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult
Contemporary, Album Oriented Rock, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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65,800 or 84.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic
Hits, Country, and Classic Rock.
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{Average Week]
Adult Contemporary

Classic Hits

Country

Classic Rock

Urban AC
News/Talk/Information

Pop Contemporary Hit Radio
Contemporary Christian
Rhythmic Contemporary Hit Radio
Spanish Contemporary

All Sports

Adult Hits

Adult Standards

M-Pm
-'Em
s | 27

Avg. Hours+Minutes/day with Local
AM/FM Radio: Aduits 18 or older

R

i who Used DAIRY QUEEN weg
fisos | a1 GnearMore Time Inthe
past 30 days
as0e7 | 3 pee
® who Used DAIRY QUEEN One or More Times in the past 30 days =WPB

% Time spent:

15.1%

avercoe Dy

News/Talk/Info
rmation
221

Classic Rock
23.9

Rhythmic
Contemporary
Hit Radio
39.0

Adult
Contem
porary
16.1

porary
Hit
Radio...

Classic Hits
Adult Hits 218

29.3

Adult
Standar
ds
14.8

All
Sports
15.5

Contemporary
Christian
25.0

Urban AC
20.9

Adult Hits
24.2

Urban AC
214

Contemporary
Hit Radio
200

News/Talk/Inform
ation
231

Classic Hits
19.7

Classic Rock
19.8

Adult
Contemporary
18.5

All Sports
19.4

Rhythmic
Contempo
rary Hit
Radio
17.5

Spanish
Adult Contem
Standards

17.2

porary
141

= who Used DAIRY QUEEN One or More Times in

the past 30 days

= WPB

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Averoge week)
Adult Contemporary

Classic Hits

Country

Classic Rock

Urban AC

Pop Contemporary Hit Radio
Rhythmic Contemporary Hit Radio
News/Talk/Information
Spanish Contemporary

All Sports

Adult Hits

Adult Standards

Rhythmic AC

DMA

Total Persons-

m
p ——TT R

P R
m-m—'—
m

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

8 Adults 18 or older
e

who Used DAIRY QUEEN wes
mﬁ” One or More Times in the
0.7% past 30 days
a4 1)
= who Used DAIRY QUEEN One or More Times in the past 30 days = WPB

Scarborough R2 2025: Aug24-Jun25 Qual intab 118

% Time spent

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

TAveroge Doy)

& Avg. Minutes/day Spent): Adults 18 or older

Spanish
Contemporary

rmation
224

Classic Rock
239

Rhythmic
Contemp
Hit Radio

39.0 Urban AC

Classic Hits

218
Adult Hits
293
Pop
Conte | Adult
mporar | Conte |
y Hit " mpora
Radio ry
16.4 16.1

RhythmicAC
28.8

Standar...

Adult Hits
242

Urban AC
21.4

Rhythmic AC
203

Pop
Contemporary
Hit Radio
20.0

form

Classic Hits
19.7

Classic Rock
19.8

Rhythmic

Adult Standards

Adult 22

Contemporar .
Spanish

Contempora...

Y
185

® who Used DAIRY QUEEN One or More Times in the past 30 days

Quick service restaurants used past 30 days: Dairy Queen

soefa.ai

mWPB

* Share of Everything
for Anything _



Avg. Week A.I!'m Iﬂﬁeo (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+fubo,Pluto, Tubi, ete,
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Peacock

Paramount+

Premium Cable TV Networks

Mmuwm,nmﬁ,, with

Video: Adults 18 or older

BB
m_!m—
P —
a2 772 o —Esé? T
P — 105 LA

# who Used DAIRY QUEEN One or More Times in the past 30 days

14,827,199 or 62.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing
32.3% of all time spent daily with Ad-Supported Video.
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411,226 or 65.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 93.4 minutes every day representing
31.% of all time spent daily with Ad-Supported Video.
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% Time spent:

294,743 or 71.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 103.4 minutes every day representing
30.7% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or oIder
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108,242 or 61.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 133.3 minutes every day representing
31.1% of all time spent daily with Ad-Supported Video.
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48,047 or 61.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 94.3 minutes every day representing
27.7% of all time spent daily with Ad-Supported Video.
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14,827,199 or 62.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing
32.3% of all time spent daily with Ad-Supported Video.
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411,226 or 65.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 93.4 minutes every day representing
31.% of all time spent daily with Ad-Supported Video.
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294,743 or 71.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 103.4 minutes every day representing
30.7% of all time spent daily with Ad-Supported Video.
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108,242 or 61.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
== cl N days watch Ad-Supported Local TV Stations for an average of 133.3 minutes every day representing
31.1% of all time spent daily with Ad-Supported Video.
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48,047 or 61.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30

days watch Ad-Supported Local TV Stations for an average of 94.3 minutes every day representing
27.7% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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m who Used DAIRY QUEEN One or More Times in the past 30 days

, 14,827,199 or 62.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Movies, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 411,226 or 65.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Sports, Local News - Morning, Game Shows, and Movies.
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Local TVStatJon Pragrams (Persons & % Reach): Adults 18 or older
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294,743 or 71.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Morning, Sports, Movies, and Game Shows.
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' 108,242 or 61.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Movies, Local News - Late, and Comedies.
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' 48,047 or 61.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Comedies, Court
Shows, Sports, Dramas, and Daytime Talk Shows.
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Avg. Week All Dlgftal (Persons & % Reach): Adults 18 or older
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19,165,043 or 80.1% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past

30 days use Ad-Supported Social Media for an average of 155.2 minutes every day representing
27.2% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All m.gigital (Persons & % Reach): Adults 18 or older
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495,837 or 78.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 130.8 minutes every day representing 24.% of
all time spent daily with Ad-Supported Digital Media.
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Avg. Week All m.gigital (Persons & % Reach): Adults 18 or older
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338,981 or 82.7% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 172.1 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All m.gigital (Persons & % Reach): Adults 18 or older
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138,239 or 78.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 163.1 minutes every day representing 25.% of
all time spent daily with Ad-Supported Digital Media.
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63,555 or 81.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 180.2 minutes every day representing 28.9%
of all time spent daily with Ad-Supported Digital Media.
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17,782,687 or 74.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days use Ad-Supported Facebook for an average of 57.6 minutes every day representing 37.1% of
all time spent daily with Ad-Supported Social Media.
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483,255 or 76.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 44.1 minutes every day representing 33.7% of all
time spent daily with Ad-Supported Social Media.
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338,981 or 82.7% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 70.6 minutes every day representing 41.% of all
time spent daily with Ad-Supported Social Media.
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138,239 or 78.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30

==
e

days use Ad-Supported Facebook for an average of 58.8 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.
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61,770 or 79.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 48.5 minutes every day representing 26.9% of all
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17,782,687 or 74.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days use Ad-Supported Facebook for an average of 57.6 minutes every day representing 37.1% of
all time spent daily with Ad-Supported Social Media.
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483,255 or 76.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 44.1 minutes every day representing 33.7% of all
time spent daily with Ad-Supported Social Media.
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338,981 or 82.7% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 70.6 minutes every day representing 41.% of all
time spent daily with Ad-Supported Social Media.
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138,239 or 78.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 58.8 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.
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61,770 or 79.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 48.5 minutes every day representing 26.9% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,299; Local
Radio: 4,242; Social Media: 3,872; Non-Prem. Cable: 1,996; Local TV: 1,534 reaching
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22,343,597 or 93.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days spend an average of 64.3 minutes per day driving, seeing Billboards and Signs. 68.7% Listen
to Local Radio Stations Out-of-Home for an average of 38.4 min

Top-13 Out-o_f -Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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584,368 or 93.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 66.8 minutes per day driving, seeing Billboards and Signs. 69.9% Listen to
Local Radio Stations Out-of-Home for an average of 37.9 minutes
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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385,092 or 93.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 62.1 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to

Local Radio Stations Out-of-Home for an average of 35.9 minute
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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167,003 or 94.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 86.9 minutes per day driving, seeing Billboards and Signs. 74.8% Listen to
Local Radio Stations Out-of-Home for an average of 42.6 minute
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65,926 or 85.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 83.4 minutes per day driving, seeing Billboards and Signs. 70.9% Listen to Local
Radio Stations Out-of-Home for an average of 44.5 minutes/
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22,343,597 or 93.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 64.3 minutes per day driving, seeing Billboards and Signs representing 40.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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584,368 or 93.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 66.8 minutes per day driving, seeing Billboards and Signs representing 41.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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385,092 or 93.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 62.1 minutes per day driving, seeing Billboards and Signs representing 43.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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167,003 or 94.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 86.9 minutes per day driving, seeing Billboards and Signs representing 47.4% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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5,926 or 85.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend
n average of 83.4 minutes per day driving, seeing Billboards and Signs representing 41.% of all Time Spent
ith Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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584,368 or 93.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 66.8 minutes per day driving an average of 38.8 miles each day and are
60.% more likely to use MN 36 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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1494 west of 1-35W T 20, 72 0% 55123 — 216% 55433 [ENI— 172%
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1-35E north of 104 e ogre 56222 020 e 55300 RV oome o
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Snelling Avenue  J 1o, 15:0% 56277 PR o M 1.59% 55082 m 1.20%
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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385,092 or 93.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 62.1 minutes per day driving an average of 36.1 miles each day and are
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Top-26 Residential Zip Codes: Adults 18 or older
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167,003 or 94.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 86.9 minutes per day driving an average of 50.5 miles each day and are
100.4% more likely to use Route 48 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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65,926 or 85.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 83.4 minutes per day driving an average of 48.5 miles each day and are 147.3%
more likely to use Lake Worth Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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6,637,394 or 27.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day
representing 30.8% of all time spent daily with All forms of Print Me

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media {9’ Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Total Persons
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87

81 s o8 89
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110
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219,779 or 35.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day
representing 35.7% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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96,444 or 23.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day
representing 31.1% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toral persons

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

wha Used DAIRY QUEEN One or
More Times in the past 30 days.

4 ‘1'3?3%
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New York Times
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88
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(excluding Catalogs)

Local Daily
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New York Times
{Daily+Sunday)
75

Local Daily
Wall Sreet Journal | Newspaper(s)
(Daily) (Daily
74 70

New York
Magazines Times (Daily)
638

New York Times

Local Daily Local Daily
Newspaper(s) Newspaper(s)
New York Times (Daity+Sunday) (Daily
{Daity+Sunday) 87 81
114

Direct Mail Catologs
Advertising 35
New York Times  Wall Street Journal (excluding
(Sunday) (Daily) Catalogs) Magazines
134 105 75 74 L

m who Used DAIRY QUEEN One or More Times in the past 30 days

mSTL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

% Time Spent.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

Books
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m

31.69

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising
(excluding Catalogs)

Local Daily
Newspaper(s)
(Sunday)
106

USA Today (Daily)
78

New York Times Local Daity Newspaper(s)
(Sunday) (Daily+Sunday)
88 76

Wall Sreet
Journal (Daily)
74

Local Daily Newspaper(s)
(Daily
10

Magatines
68

USA Today (Daily)
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New York Times
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134
Direct Mail
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{excluding Catalogs)
75

Local Daily
Newspaper(s)
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123 105 81 74

Wall Street
Journal (Daily)

Local Daily

Newspaper(s) (Daily Magazines
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84,306 or 47.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Direct Mail Advertising (excluding Catalogs) for an average of 7.1 minutes every day
representing 36.1% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

% Time spent.

Totol Persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

# who Used DAIRY QUEEN One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used DAIRY QUEEN One or
More Times in the past 30 days
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5 Time Spent:

Local Daily
Newspaper(s)
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78
Wall Street Joumnal
(Daity)
92

: New York Times
USA Today (Daily) s
L 132

Local Daily
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(excluding Catalog: (Daity+Sunday)
7.1 g
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14,983 or 19.3% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day
representing 26.4% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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New York Times (Daily)

Wall street Journal (Daily)
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USA Today (Daily)
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

100,055,454

92,470,172 34.9%
76,858,434 29.0%
58,265,886 22.0%

Local AM/FM Radio

41,132,118

Video Streaming Services
Cable TV Networks

Local Broadcast TV
Newspapers

Billboards

Podcasts

Audio Streaming Services

30,975,338 11.7%
27,818,480 10.5%

m P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVE?AGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 214 * Share of Everything
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Local AM/FM Radio

547,689

Video Streaming Services
Local Broadcast TV

Cable TV Networks
Billboards

Newspapers

Podcasts

Audio Streaming Services

529,162

544,164

494,265

MINNEAPOLIS-ST. PAUL

431,587 11.1%

447,254

288,669 7.4%

® P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST.PAUL DMA  Scarborough R22025:Aug24-Jul25 Qualintab: 335 * Share of Everything
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

"Advertising Actions”

P18+ who Used DAIRY QUEEN One or More Times inthe past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

825,579 32.9%
740,416 29.5%

589,676 23.5%

499,563 19.9%

332,819

361,260

378,575

Local AM/FM Radio

344,137

Audio Streaming Services

209,166 8.3%

"
w
N
=]
®

Podcasts g 11.6%
- ST. LOUIS
Billboards ey 8.4%
m P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 QualIntab: 312 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a & al for Anything =
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Cable TV Networks

"Advertising Actions"”

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

705,209 36.5%

632,310 32.7%

587,936 30.4%

437,389 22.6%

275,690

Local AM/FM Radio

330,409

Podcasts

Local Broadcast TV

Video Streaming Services
Billboards

Newspapers

Audio Streaming Services

235,304 12.2%
274,190 14.2%
266,434 8%

178,184 9.2%

CINCINNATI

236,554 12.2%

Ll

191,967 9.9%
m P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Qualintab: 187 * Share of Everything
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

Newspapers

"Advertising Actions'’

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

689,187 36.0%

734,380 38.4%

577,416 30.2%
4;!7,189. . 25.0%
275,376 14.4%

346,953 18.1%

323,394 16.9%

245,799 12.9%

Local AM/FM Radio

255,979 13.4%

Podcasts
Audio Streaming Services

Billboards

195,778 10.2%

207,422 e WEST PALM BEACH-BOCA RATON

152,117 8.09%
m P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

y
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